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Screenshots Included
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Site

Internet Banking
US Bank
Australian Bank

Alerts Services
US Bank

US Bank

Dutch Bank

US Credit Card Co.

Offers

UK Bank

Swedish Stockbroker
US Aggregator

Incentives

US Bank

Dutch Bank
Spanish Bank

US Bank

UK Credit Card Co.
UK Credit Card Co.

Other
French Bank
Swedish Bank

Description

Create quick links of often used sections. Customers can also select their landing page
Personalise landing page and create a quick links section

Multiple alerts including account alerts, and when personal and security details are changed

Multiple alerts related to accounts, budgeting tool, and security alerts

Text accompanying account alerts can be entered. Alerts can be switched off for a period

Multiple account related reminders and security features

Special product offers available including pre-approved offers
After a personal finance survey, customers receive a tailored savings recommendation
Personalised offers and tips are based on users’ financial behaviour

ThankYou network. Point are provided for having and managing certain products
Interest points on savings - products can be bought in the online shop

Points are provided for using certain features within Internet Banking

Private Pass provides priority access to music, sport, shopping and dining experiences
Exclusive tickets to concerts. Customers need to sign up for a newsletter

Unwind microsite where customers need to sign up to win exclusive tickets to concerts

Concierge service that promises to find a cook, handyman, teacher etc type of service

‘More’ package includes a concierge service and a secure ‘More’ portal where customers

can get access to special offers and services
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€¥ Example

Citibank (USA): Within Internet Banking customers can create ‘My Citi Links’ which provides them quick access to preferred / often used
sections within Internet Banking. The links appear at the account summary screen and also at the top right hand side of all pages. Citibank also
allow customers to select their landing page after login.

Open an Account

Cﬁi@ Citl never sleeps®

Banking Credit Cards Lines & Loans

Hello iSiais

Account Info
You have 1 messages

My Home

Customize My Citi Links

down arrow.

Click here and then select Save to restore the default My Citi links.

Investing

| Find Citi Locations | Search Help ContactUs | Security Privacy [ My Citi Links

T

Planning  sign off My CITI
Fayments Transfers Inwvestments Service Center

Iy Citi links—which are available once you sign on—take you directly to popular Destinations on this site. You can add up to 10
Destinations to your My Citi list and control the order in which they appear. To rearrange them, select an item and click the up ar

Destinations My Citi Links
Citi.com ~ Citi.com

Alerts 3 Alerts

Internal Transfers =3 Internal Transfers
External Transfers External Transfers
Change E-mail m Change E-mail
Change Password Change Password
MNew Payes E MNew Payes
Express Payments Express Fayments
One-Time Payment One-Time Payment
Statements Statements

My Home b

KD

citi.com

citi

Terms & Condi
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Open an Account [+ Find Citi Locations | Search Help Contact Us | Security Privacy [»| My Citi Links
ey
CI tl Citi never sleeps®
S~
Banking Credit Cards Lines & Loans Investing Planning @ sign off My CITI
Hello E_— My Home Account Info Payments Transfers Investments Service Center
You have 1 messages
Select Start Page
Your start page is the first page you see after signing on.
Far example, if you select "Payments™ as your start page, you'll go directly to that page after you sign on.
Current Start Page: My Citi Home
New Start Page; | [ N= N0 E
citi.com Terms B Conditicns Privacy Security Careers About Us Contact Us Site Map
citi




Cost, Next Steps and About Mapa

Cost:
£1,500 zero rated for VAT (or €1,500); Cost includes electronic copies of the full report

Next Steps:
If you would like to order this report, or if you have any questions, please contact Mark Pavan on +44 (0) 20 7727 3130 or via email:
mark@mapa-uk.com

About Mapa:
Mapa specialise in online and mobile retail financial services research. We have a global reach and are experts in our field. We provide a
range of services including:

u
» Competitor Analysis wEn
« Competitor Dashboards {liance “ ABN-AMRO [l AVIVA %
®

» Consultancy Services

* Insight Reports M _ :
° Mystery Shopp|ng e & borCIngCQrd BUM

e Research Credits

ey
il B/ E direct line
Contact us for more details ChurChlll C@Oﬁ(ﬁj Deutsche Bank
e Mark Pavan

* Managing Director ICA Banken ING # Leg:al&:

* mark@mapa-uk.com
e +44 (0) 20 7727 3130 LLOYDS

BANKING ]
sAvNc ol MbNA
SainsburysFinance Jill & Santander SNS s Bank

ol
srmnrm_t_n LIFE* SWEd bank 6 TESCO

Mapa’s Clients
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